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Ethics in Business Research
Research in a business context might be considered unethical for several reasons. Firstly, if the results are to be made public, there is a possibility of misinterpretation of the results, and false results may be given unwarranted attention by the members of the public (Luca, 2014). Additionally, the research may claim more than it proves, thus directly misinforming the public (Akpon, 2019). Furthermore, companies may conduct research studies without informed consent from their subjects, which is unethical since the subjects are not adequately informed of any negative implications of the results from the research (Luca, 2014). Moreover, although businesses manipulate their customers’ emotions through marketing and product design, it is unethical to manipulate these emotions through business research without the subjects’ consent (Luca, 2014). Also, the research is unethical if the researcher cannot prove that there is no more than minimal risk to the subjects, that it wouldn’t infringe their rights or harm their welfare, and that they aren’t deceiving the participants about the work involved (Luca, 2014). Business studies are also not closely monitored by any regulatory boards and the ethical protocols for such research are not clearly outlined universally (Luca, 2014).
In my research project regarding the effects of performance appraisal on employee performance at Apple, I will encounter ethical issues surrounding informed consent. For instance, common ethical considerations include the amount of information that I will have to provide the subjects regarding the research and what I must not exclude when informing them of the research. I might also be tempted to observe the employees without their consent to get a better understanding of the impact of performance appraisal on their performance. As such, I will avoid this by conducting adequate discussions with the subjects before their consent is assumed to be given, where I will provide them with sufficient information regarding the business research, its methodologies, and any implications that may arise from taking part in the research. Additionally, I will provide them with the option of opting out of the study at any time without any consequences. Additional ethical considerations in the research include the validity of the research results, such that they are not exaggerated or misinterpreted. Consequently, I will subject the research results to sufficient peer-review before releasing them to the public. Also, ethical considerations will be taken to avoid providing Apple’s competitors with crucial information about the company through the research (Luca, 2014). I will also have to obtain approval for the research from various operational functions at Apple, as well as from their legal and public relations teams, especially since the results are going to be made public (Luca, 2014).


References
Akpan, N. (2019). Smartphones aren’t Making Millennials Grow Horns. Here’s How to Spot a Bad Study. PBS News Hour. Retrieved from https://www.pbs.org/newshour/science/smartphones-arent-making-millennials-grow-horns-heres-how-to-spot-a-bad-study
Luca, M. (2014). Were OkCupid’s and Facebook’s Experiments Unethical? Harvard Business Review. Retrieved from https://hbr.org/2014/07/were-okcupids-and-facebooks-experiments-unethical
